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摘  要 
指导关系作为一项有效的人力资源开发工具，可以帮助企业吸引、开发和保
留高素质的员工，帮助员工快速学习与成长，促进员工的职业发展，得到了国内




















































Mentoring relationship helps the enterprises attract, develop and retain talent 
employees, makes the employees learn and grow rapidly, and promotes career 
development of the employees. As an effective human resource development tool, 
mentoring relationship has been widely used. Since 1980s, mentoring relationship has 
been widely researched. The research emphasis is changed from theory construction 
to reason variables and outcome variables nowadays. Domestic research on mentoring 
relationship is still relatively scarce in China. 
Based on the theory and practice aspects, this empirical research proposes a 
theory model including mentoring relationship, career development which is a 
outcome variable and impression management which is a reason variable. And then 
carry out the investigation in China to probe into the relationship between impression 
management, mentoring relationship and career development. 
This research consists of seven chapters. Chapter 1 is the summary of this 
research. It mainly analyzes the background of the topic and briefly illustrates the 
theoretical and practical meaning and the framework of this research. Chapter 2 
reviews the related research, mainly reviews the research related to mentoring 
relationship, career development and impression management, and puts forward the 
hypothesis of this research. Chapter 3 is the theoretical concept and overall design of 
this research. Chapter 4 is the pre-test and amendment of the questionnaire. Chapter 5 
is the official test and data analysis. Chapter 6 discusses the results of this research 
and puts forward the suggestions for organizational management. Chapter 7 points out 
the main innovation and the limitations of this research and gives the further research 
direction. 
According the statistical analysis of questionnaires collected, the main 
conclusions are listed as follows: (1) Mentoring relationship is significant related to 















related to mentoring relationship. (3) The frequency of the protégés’ impression 
management strategies is significant different. (4) The protégés’ impression 
management is partial related to their career development. (5) Mentoring relationship 
partially plays a mediating role in the relationship between the protégés’ impression 
management and their career development. (6) Impression management, mentoring 
relationship and career development are influenced by some population statistic 
variables in China. 
This research build a theory model including impression management, mentoring 
relationship, and career development. And then carry out the investigation in China to 
prove the model. This research is a meaningful attempt. The result shows that 
mentoring relationship is significant related to the protégés’ career development, 
which enriches the mentoring relationship theory to some extent. 
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